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Eva	  Anderson,	  Crea>ve	  Director	  

Design	  for	  Readability	  
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1.  Design	  basics	  
2.  Cri>quing	  design	  
3.  Group	  cri>que	  

Clear	  formaHng	  that	  inspires	  ac>on	  
Design	  for	  Readability	  
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TELL	  US	  ABOUT	  
YOURSELF!	  
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DESIGN	  BASICS	  

Visual	  invita>on	  

White	  space	  

Alignment	  	  

Fonts	  

Imagery	  
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A	  visual	  
invita>on	  



6 

Hospital or Institute Name 
Nursing Hotline: (800) 123-4567 

This	  hospital	  or	  Institute	  includes	  
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§  Clear	  beginning	  

§  Short	  instruc>ons	  

§  Meaningful	  headings	  

§  Prominent	  contact	  footer	  

§  Comfortable	  line	  length	  	  

§  Wide	  margins	  

Why choose a health plan?

The way people get Medicaid and PeachCare for
Kids health care services is changing. Medicaid 
or PeachCare for Kids members will start getting
all their health services from a health plan. 
Each member can choose the health plan that’s
best for them. 

What is a health plan?

A health plan has its own doctors, hospitals and
other staff working together all the time. 

If you belong to a health plan, you do not need
to find your own doctors to get health care. 
The health plan doctors and other health
providers will take care of you. The health plan
staff is ready to help every day of the year, 
at any time.

Your own doctor 

You can choose one doctor in the health plan to
be your PCP (Primary Care Provider). Your 
PCP will give you checkups and see you when
you are sick. Your PCP will get to know you 
and your health care needs. 

Specialists and other health care
workers

Your PCP can send you to other doctors and
providers (health care workers) in the health plan
when you need them.

Your PCP will also send you to a specialist if you
have a special health care need.

Which health plans can you choose?

You can choose from any of the health plans that
offer services where you live. Read the Health
Plan Comparison Chart to find out which health
plans are in your area.

Each one has doctors and hospitals that work
with them, and each one must give its 
members the same medical services that Medicaid
and PeachCare for Kids members get now.

Welcome to Georgia Healthy Families

If you have questions: please call 1-888-GA-ENROLL (1-888-423-6765), Monday to Friday,
7:00 am to 7:00 pm or Saturday 8:30 to 12:30. TTY: 1-877-889-4424. The call is free.
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White	  space	  

Big:	  
·∙	  Margins	  
·∙	  Columns	  

Small:	  
·∙	  Between	  headlines	  and	  
paragraphs	  
·∙	  Line	  spacing	  
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Big	   Small	  

Web	  page	   Web	  page	  showing	  whitespace	  

AListApart.com, Mark Boulton  
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A	  more	  readable	  line	  spacing	  MicrosoY	  Word	  default	  	  
single	  line	  spacing	  
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A program just for members of 
Medicaid and PeachCare for Kids

Choosing is 
fast and easy:

Enroll today

1 Choose a health plan for your family 
2 Choose your own doctor
3 Make choices for a healthy life

in Georgia Families

A program just for members of 
Medicaid and PeachCare for Kids

Choosing is 
fast and easy:

Enroll today

1 Choose a health plan for your family 
2 Choose your own doctor
3 Make choices for a healthy life

in Georgia Families

=	  Whitespace	  

Poster	   Poster	  showing	  whitespace	  



12 

ALIGNMENT	  

Flush	  leY	  

Indents	  

Naviga>on	  aids	  

Chunking	  

Bullets	  and	  	  
numbered	  lists	  
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Make sure your well water is safe to drink. Test.

Our water looks, smells, and tastes fine. Why test it?
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What should we test and how often?
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Here are the steps to test your well water:
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If I have a problem, how will I get it fixed?
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Patrick Craft
RI DEPARTMENT OF HEALTH

Richard Amirault
RI DEPARTMENT OF HEALTH

Alyson McCann
UNIVERSITY OF RI

Water experts at the Rhode Island Department of Health and 
the University of Rhode Island with answers for you

Contact us with questions or concerns:
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Flush	  leY	  

Indents	  
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Icons	  
Before 

Centered	  

Complex	  
indents	  

After 
Numbers	  

Flush	  leY	  

Simplified	  
indents	  

Naviga>on	  aids	  
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Chunking	  



17 

§  5-‐7	  bullets	  
§  Extra	  space	  
between	  bullets	  

§  Concise	  yet	  clear	  
headings	  

Bullets	  
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FONTS	  
Styles	  and	  sizes	  

Contrast	  

Consistent	  use	  
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Serif Sans serif 

Styles:	  serif	  	  
or	  sans	  serif?	  
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§  Use	  two	  fonts	  at	  
most	  

§  Limit	  font	  sizes	  to	  
two	  or	  three	  



21 

Contrast	  
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CHAPTER TITLE 

This is the headline 

This is the sub-head  
This	  is	  the	  body	  text	  
§  This	  is	  the	  bulleted	  text	  

This	  is	  caption	  text	  

Font size and contrast 
Changes	  in	  font	  style,	  weight,	  size,	  color	  and	  
spacing	  will	  give	  the	  layout	  contrast.	  Contrast	  
helps	  you	  keep	  the	  content	  organized	  and	  easy	  to	  
read,	  and	  keeps	  the	  key	  messages	  up	  front,	  not	  
buried.	  The	  best	  font	  size	  for	  text:	  

§  is	  usually	  12	  points,	  

§  but	  sometimes	  an	  11	  point	  font	  can	  be	  used	  
successfully,	  too,	  depending	  on	  the	  font	  design.	  

	  
	  
	  
	  
	  

CLEAR AND CONSISTENT DESIGN ·  1 
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All	  caps	  

May	  use:	  

FOR	  TITLES	  OR	  HEADINGS	  

Do	  not	  use:	  	  

IF	  MORE	  THAN	  A	  FEW	  WORDS.	  	  
IT	  LOOKS	  LIKE	  SHOUTING.	  ALSO,	  
LETTERS	  THAT	  ARE	  ALL	  CAPS	  	  
ARE	  LESS	  DISTINCT	  THAN	  LETTERS	  	  
IN	  LOWER	  CASE,	  SO	  IT’S	  HARDER	  	  
TO	  READ.	  

Leeers	  that	  are	  all	  lower	  case	  	  
are	  more	  dis>nct	  than	  leeers	  in	  all	  
caps	  case,	  so	  it’s	  easier	  to	  read.	  
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IMAGERY	  
Rela>ng	  to	  the	  subject	  

Tell	  the	  story	  quickly	  

Culturally	  appropriate	  
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§  Real	  life	  events	  
§  People	  
§  Emo>ons	  
§  Culturally	  
appropriate	  
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300	  ppi	  at	  100%	   100	  ppi	  at	  300%	  

§  High	  quality	  
§  Good	  contrast,	  but	  not	  dark	  
§  Not	  fuzzy	  or	  pixelated	  
§  Never	  ever	  distorted!	  

Never	  distorted	  to	  
fit	  a	  space!!!	  
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DESIGN	  BASICS	  

Visual	  invita>on	  

White	  space	  

Alignment	  	  

Fonts	  

Imagery	  
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CRITIQUING	  
DESIGN	  
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GROUP	  
CRITIQUE	  



31 



32 



33 



34 

Thank	  you!	  




